Services Marketing is currently available in the following languages and adaptations     


FRENCH language adaptation of 5th edition 
Christopher Lovelock
Jochen Wirtz and 
Denis Lapert (INT-Management, Evry, France) 
Marketing des Services
 Paris, France:  Pearson Education France, 2004, 2nd ed., 619 pp 
ISBN 2-7440-7026-2 

DUTCH language translation of 5th edition 
Christopher Lovelock
Jochen Wirtz 

Translation: Bert Put (Hogeschool ACE-Groep T, Leuven, Belgium, and Wim Verhagen, Hogeschool InHolland, Diemen, Netherlands) 

Dienstenmarketing
Ámsterdam, Netherlands: Pearson Education Benelux, 2006, 464 pp 
ISBN 90-430-1070-7 



PORTUGUESE language (Brazil) 
adaptation of 5th edition. 
Christopher Lovelock
Jochen Wirtz 

Translation: Arlete Simille Marques
Technical Revision: Edson Crescitelli, FEA/USP e ESPM/SP, Brazil. 

Marketing de Serviços: Pessoas, Tecnologia e Resultados. 
São Paulo, Brazil: Pearson/Prentice Hall, 2006, 413 pp 
ISBN 85-7605-057-9 
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SPANISH language adaptation 
of 4th/5th editions 
Christopher Lovelock 
Javier Reynoso (EGADE, Tec de Monterrey, Mexico), Guillermo D’Andrea (IAE, Buenos Aires, Argentina), and Luis Huete (IESE, Barcelona, Spain) 

Administración de Servicios: Estrategias de Marketing, Operaciones y Recursos Humanos.
Naucalpan de Juárez, Mexico: Pearson, 2004, 741 pp
ISBN 970-26-0388-9 
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RUSSIAN translation
of 4th edition 
  
Christopher Lovelock 
Moscow: Williams Publishing House, 2005, 
997 pp. ISBN: 5-8459-0648-2 
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AUSTRALIAN English language adaptation 
Christopher Lovelock
Paul Patterson (U of New South Wales, Sydney, NSW, Australia)
Rhett Walker (La Trobe University, Bendigo, VIC, Australia) 

Services Marketing: An Asia Pacific and Australian Perspective, 4/E. Sydney, Australia: Pearson Education Australia, 2007, 608 pp. 
ISBN: 978-0-7339-8678-9
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INDIAN English language adaptation 
of 5th edition 
Christopher Lovelock
Jochen Wirtz
Jayenta Chatterjee (Indian Institute of Technology Kanpur) 

Services Marketing: People, Technology, Strategy: A South Asian Perspective
Delhi, India: Pearson, 2006, 610 pp 
ISBN: 81-775-845-02 
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ASIAN English language adaptation 
of 5th edition 
Christopher Lovelock
Jochen Wirtz
Hean Tat Keh (Peking University, Beijing, China)
Xiongwen Lu (Fudan University, Shanghai, China) 

Services Marketing in Asia: People, Technology, Strategy, 2/e
Singapore: Prentice Hall, 2005, 696 pp 
ISBN: 013-127-537-2 
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CHINESE Traditional (Taiwan) translation 
of Services Marketing in Asia, 2/E 
Christopher Lovelock
Jochen Wirtz
Hean Tat Keh (Peking University, Beijing, China)
Xiongwen Lu (Fudan University, Shanghai, China) 

Taipei, Taiwan: Pearson Education Taiwan, 2006, 462 pp 
ISBN: 986-154-275-2 
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CHINESE Traditional (Taiwan) translation 
of 5th edition 
Christopher Lovelock
Jochen Wirtz 

Taipei, Taiwan: Pearson Education Taiwan, 2004, 565 pp 
ISBN: 986-154-033-4 
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CHINESE (PRC) translation of 3rd edition 
Christopher Lovelock 

Beijing: China Renmin University Press, 2001, 647 pp 
ISBN: 7-300-03723-2 / F-1115 
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PHILIPPINES English language adaptation
of 5th edition 
Christopher Lovelock
Jochen Wirtz 
Services Marketing: A Managerial Perspective
Manila, Philippines: Pearson/Prentice Hall, 2006, 652 pp   
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ASIAN English language case book, designed to be used in combination with the 5th edition 
Jochen Wirtz
Christopher Lovelock 

Services Marketing in Asia—A Case Book
Singapore: Prentice Hall, 2005, 454 pp 
ISBN: 981-244-943-4 
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